Daily Ul #007

404 Error Page — Deep UX/UI Case Study

CreateHub — a creative, useful and brand-consistent 404 experience designed to turn a dead end into a helpful

next step.

01 — Challenge Brief

Prompt: Design a 404 page that is not boring. Consider brand style, usability and how the page can help users
recover from an error.

Objective: Create an error experience that clearly explains what happened while giving users useful ways forward.

02 — Product & Platform

Product: CreateHub — a creative community for designers, illustrators, developers and creators.
Platform: Responsive web, desktop-first.
The 404 page should feel like a natural part of the CreateHub product rather than a generic browser error.

03 — User Scenario

A visitor reaches a missing page because they typed an incorrect URL, clicked an old project link, opened a
deleted page or followed a broken external link.

04 — User Goal

“I can't find the page | wanted, but help me get somewhere useful.”

05 — Problem Definition

A traditional 404 page often communicates only that something went wrong. It can leave users with no clear
recovery path, increasing frustration and the chance that they leave the product.

How might we turn a frustrating dead end into a helpful and slightly delightful experience
while maintaining CreateHub's visual identity?

06 — UX Goals

 Explain the problem immediately.

« Keep the tone friendly without making the error feel unserious.
« Provide a clear primary recovery action.

 Offer search as an alternative recovery path.

« Give users useful content to explore.

* Maintain CreateHub brand personality.

¢ Avoid overwhelming the user with unnecessary choices.

07 — Content Strategy

Eyebrow: PAGE NOT FOUND

Headline: Looks like this page took a creative detour.

Supporting copy: The page you're looking for doesn't exist or may have been moved. Let's get you back to
something inspiring.

Primary CTA: Back to Home

Secondary CTA: Explore Projects



Search: Search for projects, creators, or topics.

08 — Information Architecture

Navigation Maintain familiar CreateHub navigation and brand identity
404 Message Clearly communicate the missing-page state

lllustration Create emotional relief and brand personality

Search Allow users to find what they originally wanted

Primary CTA Return to the main entry point

Secondary CTA Explore relevant creative content

Helpful Links Offer projects, creators, resources and community

09 — Recovery User Flow

404 Encounter - Understand Error . Choose Recovery Path -~ Home / Search / Explore
Projects — Continue Browsing

10 — Recovery Paths

Path 1: Back to Home — fastest recovery for users who are lost.

Path 2: Search — best when users know what content they wanted.

Path 3: Explore Projects — useful when users are browsing rather than looking for one specific page.
Path 4: Browse Creators / Resources / Community — secondary discovery options.

11 — Wireframe Exploration

Variation 1 — Simple & Clean: Large 404, friendly message, illustration and two primary actions.

Variation 2 — Search Focused: Search is the main recovery mechanism with quick navigation cards.

Variation 3 — Modern & Visual: Strong illustration, oversized 404 typography, search, CTAs and useful discovery
cards.

Selected: Variation 3 because it combines brand personality, recovery options and a strong visual hierarchy.

12 — Visual Design Direction

Style: Creative + Minimal + Friendly.

Background: #F7F7FA / soft lavender surfaces.

Primary: #5B5CE2.

Text: #171717.

Illustration: Friendly creative-exploration theme with a person, map/signposts and a cat.
Typography: Inter with oversized 404 numerals and strong headline hierarchy.

13 — lllustration Strategy

The illustration communicates the idea of being lost without showing a literal technical error. A person holding a
map beside directional signposts reinforces the “creative detour” concept and makes the error feel approachable.

14 — Brand Consistency

The 404 page uses the same CreateHub visual language: rounded surfaces, purple-blue accents, clean
typography, soft gradients and creator-focused imagery. Familiar navigation remains visible so users do not feel



they have left the product.

15 — Interaction States

State Behavior

Default 404 message, illustration, search and recovery actions are visible.
Search Active Search field receives focus and suggests relevant content.

Search Results Matching projects, creators or topics are presented clearly.

No Search Results Explain that nothing matched and provide Home / Explore alternatives.
CTA Hover / Focus Clear visual feedback for keyboard and pointer users.

Mobile Content stacks vertically while keeping message and primary CTA first.

16 — Accessibility

Use strong text contrast, meaningful link and button labels, keyboard-accessible search and navigation, alternative
text for the illustration, logical heading hierarchy and visible focus states.

17 — Responsive Thinking

On desktop, the message and recovery controls sit beside the illustration. On mobile, the layout becomes a vertical
flow: 404 - message — search — primary CTA - secondary CTA - helpful links - illustration. The most
important recovery action remains near the top.

18 — Error Tone

The tone should be friendly and human, but never blame the user. “Looks like this page took a creative detour”
creates personality while the supporting copy remains direct about what happened.

19 — Key Design Decisions

. Useful before clever: the user gets clear recovery actions before decorative details.
. Search as recovery: helps users find their intended content.

. Brand personality: creative-detour concept makes the error memorable.

. Multiple recovery paths: Home, Search and Explore serve different user intentions.
. Persistent navigation: keeps the user oriented.

. Helpful discovery: turns a dead end into an opportunity to explore.

. Responsive hierarchy: primary recovery remains accessible on small screens.
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20 — Success Criteria

A user should understand within a few seconds that the page is unavailable, know what to do next, be able to
search or return home easily, and still recognize the CreateHub brand.

21 — Final Ul Review

The final high-fidelity direction combines a strong 404 visual, friendly headline, explanatory copy, search, clear
recovery CTAs and discovery cards. The page feels intentionally designed rather than like a technical failure
screen.

22 — Learnings

The key learning is that an error state is still part of the product experience. A 404 page should not simply
announce failure; it should reduce frustration, restore orientation and help the user continue their original goal.



Portfolio Takeaway

Daily Ul #007 demonstrates error-state UX, recovery flows, information hierarchy, content strategy, brand
personality, search UX, responsive design, accessibility and the ability to turn a frustrating moment into a useful

product interaction.




